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I’m twenty-six years of age. I work as a network-builder 
representing a company whose growth exceeds 15% since 
its start on the average. If I consider what I would do if I was 
dealing with anything else, I think I would wish to do what 
I am doing now. I belong to the group of those few who an-
swered that I would like to be a network-builder when I was 
asked what I would like to be when I grow up. I also chose 
my degree according to this, so that I could get the most 
possible information about this field. I am lucky to have in-
herited from my parents, László Gaál and Johanna Sziklás, 
the love of a profession, which has proved me right at the 
beginning that one can achieve anything if they have great 
dreams.

 
I feel that I have found what I can be good at, what I 

enjoy the most, I support the work of those people who can 
pass on the message of the Flavon max Club the most effec-
tively. They are our current and future leaders, who achieve 
their successes by their colleagues profiting the most from 
their job.

When the Flavon max Club was launched, few saw the 
results we had achieved so far, but we knew that many peo-
ple look forward to get the real chance for a Healthier and 
More Successful Life.

One of the basic components of our success, which has 
been a characteristic feature of ours right from the start, is 
that we have always believed in the success of Flavon max, 
and we had no doubt that success will crown our efforts.

Many say that you have to believe to make this business 
work. I would like to clarify this. I am convinced that faith is 
important. However, let’s have a look at what we have to be-
lieve in. The Flavon max product family works. It does work 
without faith, as it is proved by the experiences of children, 
results we achieved on pets and much clinical research.

 
I do not think you have to believe in the corporate back-

ground. You have to come along and have a look. I do not 
think that many companies can claim that they realized a 
development of such proportions. What we do we are able 
to do in a professional, unencumbered way. Flavon Group 
Kft.  is a company whose work has been recognized by sev-
eral independent organizations with a number of awards.

The next one is our payback system. The world of num-
bers is the place where we need the least faith. 60 % ba-
sic payment, 3 and 12 active generations respectively, in 
exchange for minimal requirements. All these go without 
inserting any impeding conditions (structure requirement, 
multiple conditions, separating group).  

You only need to use it, so that this simply genial marketing 
plan can pay you for the highest performance possible.

Where do we need the power of thoughts, then? What 
we have to believe is our own selves. We have to be able to 
imagine that I am able to be successful, even if no one has 
ever been. And if someone has proved that the aim I set is 
achievable, I will have to draw strength from it.

If You believe that you can do it, you are surely not 
alone, because I myself believe in you as well. I hope that 
your faith is coupled with persistence, and you will be able 
to go down the way to your own success, which will include 
many other Flavon max Club Members’ success – besides 
yours, of course.

I believe that I am not the only one to think that many 
people on the potential EU market of 500 million inhabit-
ants look forward to be visited or called with this clear 
and true offer. I believe that everyone has the opportuni-
ty to live a healthy and successful life if they believe that 
they are able to achieve it and willing to do for it.

J r .  L á s z l ó  G a á l
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Acerola, which is often referred to as the Barba-
dos cherry, is a tropical fruit that belongs to the Mal-
pighiaceae and has a bush or small tree shape.  It ap-
pears from South-Texas to Mexico, from the Caribbean 
to Peru, and in Brazil as far as Bahia state. Due to the 
significant acerola need of the world market, it has re-
cently been initiated in rearing in India, where it is also 
an indigenous fruit. Acerola is an evergreen growing as 
high as 2-4 m with 5-10 cm long leaves. Its fruit has a 
1.5-2.5 cm diameter, and contains 2-3 stone seeds. The 
fruit has high juice content, and it is an excellent source 
of vitamin C. It contains a significant amount of vitamin 
A, thiamin, riboflavine, niacin, calcium and iron. Acerola 
is rich in bioflavonoids.

Acerola has long been used as a popular herb of the 
Caribbean and Brazil. It is used on these parts of the 
world for arresting hemorrhage and strengthening the 
heart. Indigenous people claim that 20-25 dkg fresh fruit 
or half a jar of newly squeezed juice taken 2-3 times a 
day cures fever and dysentery. It is consumed as a fresh 
fruit, its putamens are thrown away. Cooked with sugar, 
the cherry of Barbados is a delicious dessert. Jam or syr-
up is made from its juice, which is added to main dishes 
and fruit salads. It is also often mixed with other fruits 
to boost its vitamin C content. The cooked fruits take on 
a brownish-red colour. The juice is converted industri-
ally into powder form in smaller amounts and sold as a 
vitamin C preparation. Acerola is effective against liver 
diseases, diarrhea, dysentery and cold.

First historical records on acerola originates from 
its food industry use from the 1950s.  It was incor-
porated in baby foods to increase its vitamin C level. 
Today, Brazil is the most significant grower country. 
However, acerola has such a high esteem in Puerto Rico 
that even its propagating material export is controlled. 

It is interesting that this fruit, which had been abso-
lutely unknown for the public a couple of years ago, has 
become the official flavour of 2008 of one of the lead-
ing vodka producing companies. Moreover, acerola is 
an essential ingredient for more and more fruit juices, 
sweets and other foodstuffs.

We have already mentioned its beneficial features. 
Now, let’s have a look at its nutritive matter content:

Nutritive matter Value

Energy (kcal) 32

Carbohydrate (gr) 7,7

Dietary fiber (gr) 1,1

Vitamin A (IU) 767

Vitamin C (mgr) 1677

Potassium (mgr) 146

Folic acid (ηgr) 14
	

Dr. Sándor Thurzó Phd - scientific advisor

Acerola
(Malpighia glabra)
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Ambitiously Pursuing Your Own Self-Direction by Jim Rohn 
(Excerpted from The Power of Ambition series)
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What is the origin of true ambition? There exists 
really only one place to find true ambition and that is 
within you – in every thought, in every movement, in 
every motivation. Your ambition is an expression of 
who you truly are, your own self-expression.

Self-expression. Isn’t self-expression really self-
direction? How you think, how you move, how you 
motivate yourself. Ambition is a result of self-direc-
tion and self-direction is one of the six key principles 
necessary for building ambition. Positive self-direc-
tion says, “I know who I am and I know where I want 
to go. I’m accumulating knowledge and experiences 
and feelings and philosophies that will help prepare 
me for opportunities that I know will show up with-
out notice or any help on my part.” Because you 
know where you want to go, you have already been 
working on the parts of your personality that will 
make you better. Working on your attitude, working 
on your health, working on your time management 
skills. Putting it all down on paper. And you constant-
ly see yourself in the place you want to be, going in 
the direction you want to go.

Direction determines destination. So here is a 
question you must ask yourself, “Are all the disci-
plines that I’m currently engaged in taking me where 
I want to go?” What an important question to ask 
yourself at the beginning of the month, the begin-
ning of the week, the beginning of the day. Because 
here is what you don’t ever want to do - kid yourself. 
Kid your neighbor, kid me and kid the marketplace, 
but don’t kid yourself - fingers crossed - hoping you 
will arrive at a good destination when you’re not 
even headed that way. You have to ask yourself of-
ten, Am I? Am I doing the disciplines that are taking 
me in the direction I want to go? Don’t neglect to 
ask these important questions, questions that help 
determine your direction, the set of your sail, your 
destination.

Is this the direction I want for my life?
Is this someone else’s direction?

Is this a goal I have been ingrained with since my 
childhood?

Is this goal my parent’s, my spouse’s, my boss’, my 
children’s or is it Mine?

Ask yourself these questions and then debate 
them. After you have answered these questions 
within yourself, then take it one step further and 
ask, “What am I doing that is working or not work-
ing?” Debate it all. Work with your mind to figure 
out the best possible direction for you - your self-
direction. And then ambitiously pursue your own 
self-direction. Let the power of your own ambition 
take you where you want to go, to do what you 
want to do, to create the life you want to live!

To Your Success,
Jim Rohn

This article was submitted by Jim Rohn, America’s Foremost 
Business Philosopher. To subscribe to the Free Jim Rohn Week-
ly E-zine go to www.jimrohn.com or send a blank email to sub-

scribe@jimrohn.com 
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